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an intelligent, thou | person who
cares about the developing world, there are two
possible opinions for you to hold about brands
and sweatshops.

The first was best articulated by the Harvard
economist Jeffrey Sachs, well known in activist
circles for his work with Bono on the Jubilee 2000
Drop the Debt campaign. In the New York Times
in June 1997 Sachs wrote: ‘my concern is not that
there are too many sweatshops but that there are
too few... those are precisely the jobs that were
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