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- Increased costs to serve Difficulties in distinguishing one product from another is likely to 

increase retail costs in serving consumers; 

- Stronger price competition With all products looking the same, producers will have a 

reduced incentive to invest in added value and better quality (these could no longer be 

communicated). Competition can therefore be expected to be increasingly price led, 

potentially increasing tobacco consumption; 

- Market sclerosis With no differentiation, consumers will have no reason to switch 

products. It will also be nigh impossible for a new market entrant to use any strategy other 

than price, even for a new product less likely to be hazardous to health than existing 

products. Sclerosis is likely to settle on the market, favouring established players. 

THE CONSUMER INTEREST 

The removal of brand imagery may act against the consumer interest in a number of ways: 

- Reduced investment Reduced ability to communicate quality advantages and brand 

reputations represents a reduced incentive to invest in these areas; 

- Reduced quality With (low) price likely to be the only viable strategy for any new market 

entrant, low price is likely to come at the expense of quality; 

- Increased parallel trade Were branded packs to be more attractive than plain packs as 

research suggests, this would encourage illicit par


